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Water is a high priority for Americans

Gallup Poll, 2004



Water is a high priority for Kentuckians

2002 Online Public Opinion Poll on the Environment



Water is a high priority for Virginians

Results of a Recent Survey of Virginia Voters on River and Bay Issues, 2004



Water tops most other issues

Variations on 

“water”

“wetlands”

The Environmental Deficit: Survey on American Attitudes on the Environment , 2004



Four Crucial Questions
·How much of what wetlands 

conservationists say and write do everyday 
citizens understand? 

·How often do they actually hear from us, 
anyway? 

·What does the future hold for public 
opinion about wetlands conservation?

·What does this mean, and what do we do?
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Crucial Question #1

How much of what 

wetlands conservationists 

say and write do everyday 

citizens understand? 



Wetlands loss/water pollution

Source: Minnesota Report Card on Environmental Literacy

Photo: Flickr, soldiersmediacenter



ñSprawlò

Source: Vermonters Awareness of and Attitudes Towards Sprawl Development, 2002 

Photo: Flickr, jenmonroe



ñWatershedò

Source: A Survey of Chesapeake Bay Watershed Residents, 2002

Photo: Flickr, Fernando Dall D’aqua



ñBiodiversityò

Source: Kentucky's 2004 Survey of Environmental Knowledge, Attitudes, and Behaviors, 2004

Photo: Flickr, merfam



ñNon-Point Source Pollutionò

National Geographic Launches Project to Promote Protection of U.S. Rivers, 2001

Photo: Flickr, lyng883 



Which meansé

They lack confidence 

in themselves



Low Confidence in their Knowledge



Low Confidence in their Knowledge

ñThere is so much information and 
disagreement in the media that I 
donôt know who to believe about 
what is best for the environment.ò

53% agree
Yale Environmental Deficit, 2005



Everyday American Citizens:

·High concern, low 
knowledge

·Struggle with what you 
say and write

·Lack confidence in 
themselves



Crucial Question #2

How often do they 
actually hear from 

us, anyway?



Where they get their information

For the past 30 years, most 

American citizens have 

gotten most of their 

information about nature 

protection and pollution 

control from the news media

Understanding Environmental Literacy in America and Making it a Reality, 2005



Recent Trends in News Consumption

Pew Research Center: Trends 2005



ñWatched TV news yesterdayò



ñRead newspaper yesterdayò



ñListened to radio news yesterdayò



ñRead a news magazine yesterdayò





Meanwhileé



At the same news consumption fallsé

Roper Starch: Americans' Low "Energy IQ:" A Risk to Our Energy Future, 2002



ñWater pollution laws do not go far enoughò



ñEnvironmental laws do not go far enoughò



ñEndangered species laws do not go far enoughò



ñWetlands laws do not go far enoughò



Recap: Recent Trends

·Citizens have come to rely on news 
media for information about wetlands 
and related matters

·And now the news media itself is in 
deep &^%$#@!

·This may be contributing to 
complacency about environmental 
issues



Crucial Question #3

What does the 
future hold?









Recap: What the future holds
·The Internet generally ïand 

community-powered websites 
particularly -- will continue to  steal 
attention from traditional news media 
websites

·There will be fewer professional 
journalists to translate our shop talk 
into something that everyday citizens 
can understand.



Crucial Question #4

What does it mean, 
and what do we do?



Increasingly, 
itôs up to us





Increasingly, 
youôre in 
control





So you better 
make yourself 

understood



If you YouTube script says:

·ñIf VDOT doesnôt stop sprawl, 
all that new impervious 
surface will cause so much 
non-point source pollution 
that it will jeopardize our 
biodiversity.ò



Most YouTube viewers will hear:

·ñIf VDOT doesnôt stop sprawl, 
all that new impervious 
surface will cause so much 
non-point source pollution 
that it will jeopardize our 
biodiversity.ò



While their YouTube script says:

“Everybody needs jobs and 

affordable housing”



Water Words 

That Work



Water Words That Work

1. Nature protection

2. Pollution control

3. Enough Clean Water

4. Wildlife 
Conservation

5. Future Generations

6. Healthy

7. Family & Children

8. Safe

9. Trends

10. Make a Difference

11. It affects you

12. What you can do



Water Words That Work

13. Working together

14. Save Money

15. Accountability

16. Corporations

17. Choice

18. Fair

19. Balance

20. Planning Ahead

21. Responsible

22. Freedom

23. Investment

24. Law



What do these words have in common?

·Everybody understands them 
because they paint the big 
picture

·Everybody relates to them 
because they are emotional ï
evoking values, behavior, and 
experience with authority



If you YouTube script says:

·ñIf VDOT doesnôt stop sprawl, 
all that new impervious 
surface will cause so much 
non-point source pollution 
that it will jeopardize our 
biodiversity.ò



Your YouTube script should say:

Say no to overdevelopment. Say 

yes to clean water for future 

generations.



Where do we find that list?

http://waterwordsthatwork.com


